How to engage young people inclusively. It’s their legacy also.
(Young people was roughly defined as teenage to 25)

Person’s calling session
Noël Jones (Discarded Nut)  & Sharon Williams (Winchester School of Art)

Who attended
Helen Grime (Uni of Winchester)
Rebecca Dalley (Watercress Line)
Amy Wheeler (Music)
Neville (Royal Observer Corp Museum)
Dominic Jones (Mary Rose)

Summary of discussion
Key Challenges Identified:
Financial Barriers - Cost is a major obstacle for young people and families. Engagement should not be limited by affordability.
Transport Access - Funded transport opens up opportunities and networks that would otherwise be inaccessible.
Influence of Parents/Advisors - Misconceptions about careers in culture (e.g. ‘no jobs in this sector’) persist. Continuing to promote the skills gained—teamwork, resilience, communication, creativity – was seen as a strength.
Time Constraints/Poor - Young people are often overcommitted in clubs or absorbed in digital spaces.
Confidence 
Safeguarding Concerns - Fear around legal responsibilities can prevent organisations from offering opportunities.

Examples of successful ways to ‘get’ in front of young people:
_Youth-Focused Trustee Roles - Watercress Line appointed a youth trustee and launched a Youth Lab.
_Artswork’s ‘Breakthrough’ Programme. A stepping stone into employment in creative industries.
_Short-Term Volunteering: Flexible, short roles accommodate young people's transient lifestyles. A music group found this highly effective over offering long term volunteering positions.
_Free access & transport Support - Mary Rose offered free engagement to families on Free School Meals, with strong uptake.
_Real Responsibility - Royal Observer Corps successfully engages 14–16-year-olds by giving them meaningful roles, building resilience.
_Safeguarding Training. Equipping adults with the knowledge to safely and confidently work with young people.
_Use trusted channels: Young people discover opportunities through friends (mostly), teachers, and parents—cut through the noise by targeting these influencers.

Why It Matters
_Group Mentality. Young people often engage in clusters—one positive experience can ripple outward.
_Habit Formation: Early engagement can seed lifelong cultural involvement.

Big Ideas for the Future
_Youth-Led Cultural Hub. A space designed by and for young people, starting with children and growing with them.
_Flagship Event. Inspired by the legacy of the 2012 Olympics—create a moment that sets a lasting narrative.
_Develop universal cultural access by funding one cultural experience per child per year through schools, building a network of future ambassadors.

