Collective vision for culture creativity and heritage in Hampshire, 5th September 25
Session: Connected communications to ALL our cultural events
Called and recorded by: Liz King, HHT
The issues:
1. Effective marketing & communications (M&C) of cultural events is essential for:
a. Cultural organisations to get their voices heard and maximise ticket sales for events
b. Potential event attendees to have efficient overall view of everything that is on offer to enable effective choices
2. Some cultural organisations can’t afford a professional M&C resource and so M&C can be very amateurish and ineffective, often undertaken by volunteers.
3. Some cultural organisations rely on public sector provision of M&C which can be a victim of austerity cuts, therefore unreliable.
4. Cultural voices need to be heard in placemaking.
The idea: 
A central marketing and communications hub/portal, supported by, and available to, all cultural/heritage organisations. 
Members could pay a subscription to benefit from M&C expertise. This subscription could be tiered based on the resource needs of an organisation.
The hub/portal could be housed under a ‘Culture Connect’ creative directory and would be Hampshire-wide to benefit the whole region.
The hub/portal could use AI to filter all the information across a selected area.
The outcomes:
Means of better M&C for culture organisations.
Impact of all cultural activity would be more visible.
The creation of such a hub/portal would also create a culture network i.e. a co-creative club or colab, and could offer a place to chat or seek help/collaborators. Also, a means of communicating with all cultural organisations to assist with, for example, facilitating a strategy, and also facilitate all relevant stakeholders being considered in placemaking.
The hub/portal could feature an “artist of the month” to help artists get their faces out there and showcase individuals.
The hub/portal could be used for storytelling.
Tax breaks for cultural organisations (?). 
